
who sleeps on the ground or on a 

thin reed mat it is COLD.  Since 

we have been back in the States 
on furlough and redirecting our 

ministry, it has struck us how 
the churches in America are 

starting to resemble the dry 

season of Zambia.  We have 
found many churches to be dried 

up, with no food or moisture left 
behind for those that may be 

seeking.  This is our fear each 

time we return—what is happen-
ing in our beloved Country?  The 

coldness of the Zambian nights is 
reflected in the hearts here.  We 

know this must be a concern to 

those of you who are still faith-
fully running the race and still 

faithfully sacrificing to make 

sure the Word is still spread to 
those so hungry for its filling and  

healing.  Stand strong friends, He 

It’s early in dry season in Zam-

bia.  The rains ended the end of 

April/early May.  There will be no 
more rain now until the end of 

October or early November.  A 
Country that is lush and green 

with beautiful flowering trees, 

shrubs, and vines, becomes a 
very dry and brittle landscape 

this time of year. By the end of 

dry season, some will be eating 
bark and dry grass to try and 

stay alive.   The temperatures 

are wonderful for the Mzungu 
(us) now, 80s during the day, low 

50s at night, but to the Zambian 

is faithful and the fruit is yours! 

We have put more than 5700 
miles on our car just in April and 

May taking the joy that is ours in 
Zambia to more churches here in 

the States.  Thank the Lord we 

have found several new 
churches with a continued and 

steadfast vision for the lost and 
have added us to their missions 

plan.  Our supporting churches 

have been a wellspring of healing 
balm and encouragement.  You 

are all lifted up daily from our 

hearts to the Father’s ears.  We 
are so thankful for all of you!  

Praying for God’s richest bless-
ings on you all, and that He 

enlarges your territory! 

Jack & Charlye Price 

Your missionaries to Zambia 

Dry Season in Zambia  

Charlye’s  Corner  

My heart is so full!  While we have still 
had times to be buffeted by Satan, God 

has been so good.  When we leave this 

time we will be taking some of the 

most precious clothes back with us.  

The ladies of Faith Baptist Church in 
Kannapolis, NC, as well as the ladies of 

Bible Baptist Church in Pembroke 

Pines, FL., and Cornerstone Baptist 

Church in West Monroe, LA., have 

worked tirelessly to send handmade 
clothing for the Zambian children.  I 

wish you could have seen the car 

packed with pillowcase dresses, Tshirt 

dresses, little boys pants and T’s, 
underwear, and socks!  I cannot wait 

to see their little faces and send 

pictures back for you all!  A “thank 

you” is in no way sufficient for all you 

have done, but the blessings will be 

great from our Father.   

At present we are awaiting the results 

of some tests that I am having done.  
Just as Mrs. Richards and I were 

ready to leave for Zambia I started 

having some medical issues.  So far 

the results are good, but there is 

more to be done.  So for now our 
plans are for Linda and I to leave in 

August for Zambia, and then Jack will 

come in early December.  Keep us in 

your prayers!  I am so homesick for 

Zambia, and cannot wait to be back 
with my ladies and children. Pray also 

for Mrs. Richards (Linda) as she 

returns with me.  Her husband, 

(Brother Steve Richards) died in the 

field and is buried in Livingstone.  She 
will be placing a permanent marker on 

his grave, so I know this will be a 

difficult time for her. 
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In April we bid a sorrowful farewell to our 
dear friend, Pastor Mark Brown.  Bro 
Mark was our original sending pastor, a 
trusted friend and advisor, and a mem-
ber of our new board.   His Christ-like 
example made him a man well loved.  
Please be in prayer for his wife Rhonda, 
as well as his daughters Melissa, Melody, 
Mindy, and the rest of his family and 
church Bible Baptist Church of Pem-

broke Pines, FL.  Well done our Brother! 



This story can fit 150-200 words. 

One benefit of using your news-
letter as a promotional tool is 

that you can reuse content from 
other marketing materials, such 

as press releases, market stud-

ies, and reports. 

While your main goal of distribut-

ing a newsletter might be to sell 
your product or service, the key 

to a successful newsletter is 

making it useful to your readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar of 
upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles 
or find “filler” articles by ac-

cessing the World Wide Web. You 
can write about a variety of 

topics but try to keep your arti-

cles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft 

Publisher offers a simple way to 

convert your newsletter to a 
Web publication. So, when you’re 

finished writing your newsletter, 
convert it to a Web site and post 

it. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose and 
import into your newsletter. 

There are also several tools you 
can use to draw shapes and 

symbols. 

Once you have chosen an image, 

place it close to the article. Be 
sure to place the caption of the 

image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 
an important part of adding 

content to your newsletter. 

Think about your article and ask 

yourself if the picture supports 
or enhances the message you’re 

trying to convey. Avoid selecting 

images that appear to be out of 

context. 

tomers or clients. 

If the newsletter is distributed 
internally, you might comment 

upon new procedures or im-
provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 
from the president, or an edito-

rial. You can also profile new 
employees or top customers or 

vendors. 

This story can fit 100-150 words. 

The subject matter that appears 
in newsletters is virtually end-

less. You can include stories that 
focus on current technologies or 

innovations in your field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-
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This would be a good place to insert a short 

paragraph about your organization. It might 

include the purpose of the organization, its 
mission, founding date, and a brief history. 

You could also include a brief list of the types 
of products, services, or programs your 

organization offers, the geographic area 
covered (for example, western U.S. or Euro-

pean markets), and a profile of the types of 

customers or members served.  

It would also be useful to include a contact 
name for readers who want more informa-

tion about the organization. 

a good way to give your newslet-

ter a personal touch. If your 

organization is small, you may 
want to list the names of all 

employees. 

If you have any prices of stan-

dard products or services, you 
can include a listing of those 

here. You may want to refer your 
readers to any other forms of 

communication that you’ve cre-

ated for your organization. 

You can also use this space to 

remind readers to mark their 
calendars for a regular event, 

such as a breakfast meeting for 

This story can fit 175-225 words. 

If your newsletter is folded and 
mailed, this story will appear on 

the back. So, it’s a good idea to 

make it easy to read at a glance. 

A question and answer session is 
a good way to quickly capture 

the attention of readers. You can 

either compile questions that 
you’ve received since the last 

edition or you can summarize 
some generic questions that are 

frequently asked about your 

organization. 

A listing of names and titles of 
managers in your organization is 

vendors every third Tuesday of 

the month, or a biannual charity 

auction. 

If space is available, this is a 
good place to insert a clip art 

image or some other graphic. 

Back Page Story Headline  

Caption describing picture or 

graphic. 

Business Name 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

Your business tag line here. 

Organization 

We’re on the Web! 

example.com 


